
You’ve heard all of the reasons that 
your travelers can’t or won’t book 
within your program.  According to 
GBTA, two of the top are:

•  52% say travelers want to stay  
at a non-preferred brand or type 
of hotel.

•  73% say travelers think they can 
!nd a better rate somewhere else.

What can you do? O"er your 
travelers more choices so they can 
make the right choice.
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